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MORE than 123
MILLION working
hours are lost every
year as UK motorists
sit gridlocked on their
daily commute.

The average driver
is delayed by 27
minutes or more at
least once a month,
while more than one

-in ten of those who

drive to work report
they are at least 40
minutes late every
time they are stuck in
traffic.

Fifteen per cent of
drivers have shifted
their working hours
to avoid congestion.

The chaos costs
the economy at least
£752million a year.
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THE XC90 has become a bit of a
phenomenon for Volvo and their

first SUV is still going strong as it
enters its tenth year,

This is the first official sketch of the
replacement for the current model,
which has racked up 45,713 sales in
the UK and 570,000 worldwide. It's
due on sale at the end of 2014.

TIPS TO AVOID THE

PERILS OF SNOW

THE first snowfall
caused chaos in
parts of the UK but
the Institute of
Advanced Motorists
could help.

Their tips include
ensuring windows
are clear and to plan
your journey to avoid
minor roads.

In snow, start
gently and avoid high
revs. If you get into a
skid, take your foot

off the pedals and
steer — only brake if
you can’t steer out of
trouble. And pack a
blanket, hot drink
and warm clothes.

A Unipart survey
revealed just 12 per
cent of drivers have
given their cars a
winter once-over,
while 53 per cent
don’t know what
tread depth their
tyres should have for
safe motoring.

IT'S official - major Chinese
brand Geely will start selling cars
in the UK next year.

The firm have signed London Black
Cab makers WManganese Bronze
Holdings as their UK distributors.

The first model, on sale at the end of
2012, will be saloon and hatchback ver-
sions of the Geely Emgrand, above.

Prices from £10,000 will be competi-
tive. More models will quickly follow.

HONDA HAVE FRESH

#§DESIGNS ON BRITAIN

HONDA are looking
to strengthen their
UK links by building
a new advanced
design studio here.

They already have
their main European
manufacturing and
engine-making plant
at Swindon.

The site of the
studio, which could
employ up to 40
designers, has not
yet been decided,
but London is a
strong possibility.

Honda closed their
previous European
design centre in
Germany in 2009.

Meanwhile, a new
partnership between
Toyota and BMW will
see Toyota models in
the UK, such as the
Auris and Avensis,
using BMW's latest
1.6 and 2litre diesel
engines.

BMW will gain
access to Toyota's
expertise in hybrid
engine technology.
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UNLIKE the mighty Barcelona FC,

Seat have found it impossible to
escape the effects of the Spanish
economic crisis.

New car sales in Spain — Seat’s
home market — have crashed from
1.6million a year to 800,000 and are
still falling. And Seat sales have
gone from a high of around 500,000
in the 1980s to 339,500 last year.

But Seat are showing a fighting
spirit that Lionel Messi would be
proud of and are staging a remark-
able comeback, despite Spain’s and
Europe’s ongoing crisis.

This year global sales will rise
for the second year running
regardless of the slump, thanks to
improvements in key markets such
as the UK, where sales have
already beaten last year’s full total
by more than 3,000.

And after I was given an
exclusive sneak preview of their
new models on the way, I can see
there is finally reason for real
confidence.

I was shown the next-generation
Seats by the firm’s head of product
development, Matthias Rabe, who
believes they are the wvehicles to
help the firm turn the corner.

What I saw made me think of
Seat as being an Audi for the
masses, with their sporty styling.

The new models include a striking
Leon hatchback and, for the first
time, a sleek and sporty estate
version which will offer Spanish
style with the engines and
technology from VW adding
German precision.

Expect to see the first plug-in
hybrid Leons in around 2015. I
tested two prototypes and they felt
remarkably advanced and offered a
nice mix of sportiness to go with
their green economy credentials.

There is also a return for the
Toledo badge on an impressive all-
new five-door compact saloon
which will sit between the Ibiza
supermini and the Leon but will
be priced closer to the Ibiza.

It is a model that could have
perfect timing as buyers look to
downsize without sacrificing
creature comforts and style. The
Toledo gets many facial styling
cues of the IBL Concept, right.

I also expect to see Seat deliver
their first SUV model within the
next two years, along with an all-
new Exeo executive car, above
right, which has recently been
facelifted.

But the first and key new model
will be the Mii — pronounced Me —
Seat’'s new city car which is based
on the Up!

road test

SEAT Mii

SEAT hope their futun
about Mii.
Their new city car |
goes perfecily with ¢
The little Mii, abov
like a Spanish holid
fortune for you to en
The Seat designer

‘job giving the Mii its

new set of headlight:
it a litfle car that's b
I also like the col
smari metallic grey
surprisingly upmarke!
the cabin makes it fe
in the motoring versi
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Having spent a day
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ing price of £7,500 it
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Seat’s fortunes.
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SEAT & SKODA ON THE UP! |.

SKODA and Seat are integral cogs in By KEN GIBSON

the Volkswagen Group’s plan o Motoring Editor

become the world’s biggest car firm. fechnology which keeps them
Together the Czech and Spanish .ahead of many of their rivals. This

subsidiaries add more than a week we look at Skoda and Seal’s

million sales o the ever-increasing plans and how they have taken the

annual total of the VW Group. German giani’s newest star - the
in return, Skoda and Seat get VW Up! city car - and transformed

access to VW’s latest cuiting-edge it into two very different models.

SKODA iy N

VOLKSWAGEN took a controlling added: “Customers are not drown-
stake in Skoda at the same time ing in money and money matters
as BMW bought Rover. more than ever at the moment.

At the time, many thought “And in the car world small is
BMW’s acquisition of Rover was a beautiful right now. It is the fast-
masterstroke and VW’s purchase est-growing sector because people
of Skoda a major gamble. are looking at economical cars.”

How wrong they were. Rover Another new model Stackmann
. proved a financial nightmare that thinks will fit the bill is based on
. BMW finally sold for £10 in a the Mission L Concept, below
management buy-out, while Skoda right, which will sit between the
have turned into arguably the best firm’s best-selling Fabia supermini
motoring success story of the last and Octavia saloon.
decade and one of the jewels in He said: “This model will fill
VW'’s ever-growing crown. the gap nicely and fits perfectly

This year Skoda are on target to with Skoda’s origins of great
hit a record 800,000 sales, includ- value for money.

road test
SKODA CITIGO

THE Citigo could be the perfect shopping
car for the Sex And The City girls.

Carrie et al would be impressed by the |
fact Skoda’s new cily car was designed | ©
by the same man whe masterminded the |
E£1million Bugatti Veyron - and they'll
really like the bag hook integrated into the
glove box handle for the girls.

It's a tribute to Josef Kaban that he has
managed 1o make Skoda’s version of VW’s

1as a chic styling that
| car from Spain.

e, is a fun car, a lot
ay that won't cost a
joy. -

i have done a great
own character, with a
i and grille that make

e will definitely be all E

ig on siyle. ing a new 45,000 UK record, and “It will be a compact size but Up! look even more grown-up but still W
ourcoded ‘dash in a they have a target of 1.5 million a still offer plenty of space for every inch a Skoda. .
that gives the Mii a year by 2018. family buyers.” The different grille and headiighis and

| feel. On the inside,
rel like you are siiting |
»n of an iPhone.
mple space for four
>mpact exterior look,
drives with the same
s direct rivals - the
VW Up! - with the
»

tweaks to the faillights give the Citigo, = | >
above, its individuality.

Inside, there is plenty of space for four
adulis and with boot space of 251litres,
loads of room for shopping.

I's a far more entertaining drive than
you would think for a car powered by a
little llitre engine and there are alse two
power optfions to choose from, with fuel
economy in excess of of 60mpg and low
CO2 emission of 105g/km.

Skoda expect the Citigo to be one of
their best sellers when it goes on sale next
June, and with prices from £7,500 fto
£9,950 - undercuiting the Up! - it will be a
sales hit among clever buyers.

Jurgen Stackmann is the global The model will be badged
sales and marketing boss with the Rapid, @ famous name from
the job of hitting that target — Skoda’s past, and will go on sale
and he seems remarkably confi- early next year, followed by an
dent of doing so, no doubt estate version.
because they intend to bring out a Stackmann hinted there could
new model every six months. be a seven-seat version of the hit

He told me: “We have the Yeti SUV, above right, and said:
biggest new model offensive in “A car bigger than the Yeti would
Skoda’s 105-year history that suit the Skoda brand. We could
will help us meet our aggressive be interested in a bigger Yeti.”
sales targets.” These models will be on top of

Stackmann believes new models a new Octavia in 2012, followed
such as the Citigo city car will by an estate version in 2013, when
play a key role in the growth and the Superb will get a facelift.
are perfectly timed for the All-new Fabia and Roomster
uncertain economic climate. He models will arrive in 2014.

{ behind the wheel of

day in Spain, the car
face and with a stari-
makes a lot of sense.
's other new modeis
he turning point for
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